








New Uniform

$80 = 32 cards

New Uniform

$80 = 32 cards

New Tent

$150 = 60 cards

New Tent

$150 = 60 cards

Troop Trailer

$5,000 = 2,000 
cards

Troop Trailer

$5,000 = 2,000 
cards

** Numbers & Amounts may vary

Day Camp

$120 = 48 cards

Day Camp

$120 = 48 cards

National Jamboree

$2,200 = 880 cards

National Jamboree

$2,200 = 880 cards

Summer Camp

$200 = 80 cards

Summer Camp

$200 = 80 cards

Philmont

$2,200 = 700 cards

Philmont

$2,200 = 700 cards





Number of 

traditional 

Scouts

Cost % 

of Gross 

Sale

Gross Sale Return On 

Investment

Council A 19,140 5% $ 1,006,935.00 1914.00%

Actual numbers from participating councils. 

Council A 19,140 5% $ 1,006,935.00 1914.00%

Council B 10,326 4.5% $ 979,300.00 2143.43%

Council C 10,764 6% $ 929,375.00 1556.64%

Council D 10,528 5.8% $ 817,075.00 1366.22%

Council E 2,258 5% $ 71,075.00 1254.20%

Council F 3,046 5% $ 44,925.00 1261.36%
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Graph of sales from one Council’s ACTUAL success over the past five years. 





“I am a volunteer with the Boy Scouts of America Coastal Empire Council located in Savannah, GA. We are nearing the completion of our first

Stat Promo Solutions discount card fundraising program. This initial fundraiser was limited to our two National Scout Jamboree troop 

contingents. During most of the time we have promoted the cards we had 65 Scouts and 8 adults registered for our max contingent size of 72 

and 8. Out of those we had 54 Scouts and 7 adults who sold the discount cards. For this, our initial "camp card" program, 100% of the proceeds 

are going to the Jamboree contingents. We ordered 10,000 cards and our Jamboree Contingents sold just over 9,000 cards. We kicked off our

program on December 5, 2009, with a big day at our local Bass Pro Shops, a couple of Krogers and at two area holiday parades/festivals.

To date we have received donations of $45,000 - an average of almost $575 per person, with 10 Scouts and 1 adult over $1,000 each

and the highest at $1,775. We are sold on this as an annual fundraiser and cannot wait to see what the entire council can do!”

” My son Dylan, 7, who just recently went from a Tiger Cub to a Wolf cub received these cards for boy scouts.  I wasn’t quite sure who would 

was more excited – myself or my husband.  Here’s the story… As the Den leader announced the boy scouts were selling cards as a fundraiser, 

everyone sat listening. It was when the Den leader announced what participating stores that were on these cards is where I’ve probably 

never seen a face so excited in my life (and not even for ESPN or the play off games! ). “$5/$50 Purchase Publix Store coupon”.

Did he just say Publix coupon?! I thought to myself as I look over at my husband. It was funny to see my husband’s eyes light up and then 

turn his head to look at me with a great big grin across his face… I think right then he wanted to jump up and get all the cards. He couldn’t

sit still until the boy scouts meeting was over to get his hands on these. This story, to me is a special one in itself. I have to say when I first

started to coupon nearly 2 1/2 years ago, I’d heard the phrases, “Get these coupons off my counter.., ..off my sofa, ..off my bed” …etc.

With no designated area for my addiction , what was I suppose to do? And where am I suppose to do my coupons?? He didn’t care for what 

I brought home, what I got for nearly free or even free for that matter and definitely didn’t want to hear my excitement for the deals or the

prices that I had paid either. He just wanted his house to look clean and orderly. Period. Fast track to 2 1/2 years later, he is all for it!

Although he dares not go to the store with me to spend countless hours and calculating or even do an errand run with just ONE coupon.

He’d rather much stay at home and enjoy the savings as I do all the heavy lifting. And I have to say that with him on board now, it’s

something we both enjoy as well as helping other people enjoy the savings too. The great part of it all is he knew the awesome savings that 

anyone would receive just by shopping at Publix - alone!! He wanted to share these savings with anyone he could find.

Not only is it a savings card but it’s for a great cause – The Boy Scouts of America.



Contact STAT Promo Solutions or Image Group INK to get started.

When we hear from you we will provide you with a

step by step program, complete with instruction manual as well as forms and 

actual samples to share with your potential Vendor Partners.

We will start building your Camp Card and at the same time provide you with 

information on program administration along with the best practices learned from 

our years of experience with other Councils.

We do understand that each Council in the USA has it’s own challenges, so our 

experts will work with you to develop a program tailored to your specific needs. 



The letters “A, B & C” represent “ONE TIME USE” Snap-Off Tabs/Coupons

(Advertisers offer appears on both sides of the tab.)

The numbers “1 through 6” represent the standard layout for six multi-use offers,

Which appear exclusively on the back side of the center section of the card.



Image Group Ink has been putting new ideas in motion since the company 

started in 1992. We have pursued innovation and entrepreneurial enthusiasm while 

at the same time maintained a reputation for maturity, integrity, stability and 

unquestionable quality of product and service.

We are headquartered in South Carolina, with an additional sales division in We are headquartered in South Carolina, with an additional sales division in 

Kansas City. Our customers include small businesses, individuals, non-profit 

organizations, and large conglomerates. We offer commercial offset printing, logo 

and graphic design, advertising specialties, and mailing/fulfillment. We are 

appreciative of our business association with the Boy Scouts of America over the 

past seven years and look forward to serving your Scouting and commercial 

printing needs in the years to come. Our small town approach combined with our 

experience has helped the BSA achieve their best printed image possible. But don’t 

just take our word for it. We invite you to contact us and see for yourself.

Sincerely,

Rob Miller and all the staff at Image Group Ink



STAT Promo Solutions focuses on providing top notch customer service, 

coupled with a creative approach and thought process, using unique products and 

designs that will help set your organization apart from the competition. STAT 

thrives at the opportunity to custom tailor a promotional program for your 

organization that will stand out from the rest! “WE SUPPLY SOLUTIONS FOR organization that will stand out from the rest! “WE SUPPLY SOLUTIONS FOR 

ALL YOUR PROMOTIONAL PRODUCT AND APPAREL NEEDS”

Over the last 15+ years, Tom Van Note, the President of Stat Promo Solutions, 

has worked with the BSA® Councils, Packs, and Troops to create effective 

programs and provide first quality products that meet budget requirements and 

exceed expectations in these challenging financial times.  As a Boy Scout Licensee 

since 2007, you can feel confident that Stat Promo Solutions is well equipped to 

meet the needs of the Boy Scout Councils nationwide.

Yours in Scouting,

Tom Van Note and all the staff at STAT PROMO SOLUTIONS




